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Nurturing the Dreams
of the Next Generation

Honda is driven by the power of dreams

and by our tireless quest to turn dreams into reality.

For us as individuals, and as a society,

the things that make us happy may change with the times,

but pursuing our dreams is an unending source of fulfillment and happiness.

This power we find in our dreams is something we wish to pass on to the next 

generation. That’s why we place the highest priority on initiatives designed to help 

children make their own dreams come true.
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All entrants receive a letter from ASIMO 
and Participation Award 

•Contest Timeline (3rd Children’s Idea Contest held 2004–05)

Draw Your Dream!

ENTRIES SUBMITTED

First round results

LATE SEPTEMBER
Second Round

CONTESTANTS BUILD
THEIR MODELS

Final review

PRESENTATIONS
ANNOUNCEMENT OF FINAL RESULTS

Exhibition of prizewinning entries

HONORABLE
MENTION AWARDS

announced
on the Web

ASIMO
VISITS 4 SCHOOLS

 2002–03 70 122

 2003–04 595 873

 2004–05 2,028 2,340

Growing Interest

Children’s Idea ContestNurturing the Dreams
of the Next Generation

Participating 
Individuals 

Participating 
Groups 

Year

Translating Dreams into Reality

The Children’s Idea Contest lets elementary-school children 

from all over Japan dream up their own visions of the 

future. In the first stage, entrants are asked to think of 

something they think would be really cool, draw a picture 

of it and send it to us. Entries can be the work of 

individuals or joint efforts by friends or siblings. Children 

have free rein to use their imaginations—there are no 

guidelines about what they should draw. In the second 

stage, the top entries are chosen by a panel of judges, and 

the children are asked to build three-dimensional models 

of their ideas.

The 3rd Children’s Idea Contest in 2004 drew 2,340 

individual and 2,028 group entries from all over Japan. 

Thirty groups and forty individuals were selected to move 

on to stage two. For the next two months, the contestants 

worked hard to get their creations ready for the final 

review. With the encouragement of teachers, friends and 

family members, they overcame all sorts of obstacles on 

the way to finishing their projects. When the big day at 

last arrived, they took their turn standing proudly on stage 

to present the results of their hard work.

ASIMO Goes to School
The prize for winning the Children’s Idea Contest isn’t an 

expensive trophy but a visit from ASIMO, the humanoid 

robot that symbolizes Honda’s vision of the future. The 

winners of the ASIMO Prize get to have ASIMO visit his or 

her school to teach a special class. The ASIMO Prize is 

awarded to the grand prizewinner as well as to the 

runners-up. The Children’s Idea Contest is about pursuing 

one’s dreams. By meeting ASIMO, an engineer’s dream 

come true, children learn that their own dreams can come 

true too. That’s the hope behind this event.

The Children’s Idea Contest helps children experience the 

joy of dreaming up their own ideas, rising to a challenge, 

and creating something with their own hands.

Dreaming. Doing your best. Rising to a challenge.
Making something with your own hands.

All are great fun, as many children discover.

Honda’s Children’s Idea Contest.

It’s an experience a child will never forget.

Completing your own project. 

At prize time, not only the winners smile.
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Expanding Creativity

Challenge CoursesTeams supplied
with Honda engines CoursesYear Course Days Participants

2002–03
2003–04
2004–05

5
11
17

10
24
25

26
66
83

295
332
389

Nurturing the Dreams
of the Next Generation Formula SAE

Experiencing the Thrill of Building
an Automobile

The Formula SAE competition is an educational 
program launched in 1981 by the American 
Society of Automotive Engineers (SAE) to give 
budding engineers hands-on experience in 
designing and building their own cars. The 
contest has its own special rules, and vehicle 
performance is not the sole criterion of 
excellence. Cost-benefit analysis and presenta-
tion are also taken into consideration.

Honda’s role in Formula SAE dates back to 
1996, when a team of student engineers from 
Leeds University in the UK approached us, 
asking us to contribute an engine. Since then, 
Honda has been providing the Japanese team, 
formed in 2000, with engines and a test track. 
In addition, a volunteer group of retired Honda 
engineers who call themselves the Meister 
Klub supply technical support. Further, since 
2003, Honda has co-sponsored the Student 
Formula SAE Competition of Japan, organized 
by the Society of Automotive Engineers of 
Japan (JSAE), and has sent current and retired 
Honda associates to provide logistical support.

Passing on Masters’ Skills to the Next 
Generation

The Honda Meister Klub offers student 
engineers technical guidance. It was formed in 
2002 by a group of retired Honda engineers 
who wanted to instill in the next generation 
the joy of building things, and to put the 
knowledge, experience and skill they had 
amassed during their careers to good use.

Members of the Meister Klub are all engineers 
with experience building Formula One race 
cars or designing new car models at Honda 
R&D. In short, they are masters in the craft of 
car making. They offer a series of hands-on 
seminars, or Challenge Courses, on frame 
fabrication and other subjects, at the Motegi 
Dream Workshop at Honda’s Twin Ring facility 
in Tochigi, teaching skills that can’t be learned 
in the classroom.

Honda is imparting the thrill and rigors of 
craftsmanship to the next generation, fostering 
the growth of tomorrow’s creative engineers.

Helping students build cars and realize dreams:

the Formula SAE competition challenge.

To design and build a race car,

a group of retired Honda engineers.

creating the car from the ground up.

Learning from the masters:
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The Caravan Travels Far and Wide!

*Ayatori Hiyoko is a book on road safety written for young children. 
It was developed by the Honda Driving Safety Promotion Center and 
the Suzuka Mobility Research Office.

Nurturing the Dreams
of the Next Generation Traffic Safety Caravan

Traffic Safety Caravan

Mastering the Basics of Safety is Easy 
When You’re Young

The Traffic Safety Caravan is an initiative for 
pre-school children, just one part of Honda’s 
effort to realize greater road safety. One of 
Honda’s top priorities is protecting children 
from the traffic accidents that are all too 
common in today’s motorized society. That’s 
why we’re trying to reach children in their 
most formative years, when it’s most important 
for them to master the basics of road safety. 

The program is guided and narrated by 
members of a professional drama troupe. At 
the start of each session, the play leaders 
engage the children’s attention by reading 
aloud well-known fairytales such as Little Red 
Riding Hood and The Emperor’s New Clothes.

Participation Makes Learning Fun

Once the actors have the children’s full 
attention, the traffic safety practice session 
begins, using Ayatori Hiyoko,* an original 
book created by Honda. A projector display is 
used to set out the road safety rules, and a 
pretend pedestrian crossing is set up in the 
room, complete with miniature traffic lights. 
Using these props, the children practice 
crossing the road safely, having lots of fun in 
the process. 

The Traffic Safety Caravan received an excel-
lent response when it was launched in the 
Tokyo region in 1999. Honda has been 
expanding the program every year. In 2004-
2005, the Caravan visited a total of 260 
playgroups and kindergartens in areas near 
where our facilities are located (South Kanto, 
Suzuka, Hamamatsu, Kumamoto and Tochigi). 
As many as 90,000 children have participated 
in the program since its inception.

Learning road safety and never forgetting it!

Professional actors teach the story.

Kids enjoy listening, then acting.

They don’t even realize they’re learning.

They’re learning how to be safer on the road.
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 •The Honda Team-based Program

Nurturing the Dreams
of the Next Generation Honda Team-based Program

A Really Big Adventure
in Three Short Days
The setting for this three-day course is Twin 
Ring Motegi, where an array of learning 
spaces is surrounded by green fields. Children 
are divided up into teams of 10. On Day One 
(Intro Stage) the teams discuss their research 
themes and perspectives. On Day Two (Main 
Stage) they collect information using surveys 
and interviews. On Day Three (Conclusion 
Stage) they present the findings of their 
research. The insights gained in this process 
whet the children’s appetite for more discov-
ery and learning. At the end of the Intro and 
Conclusion stages, they are taught how to 
look back and evaluate their own roles as 
team members, their own ideas, and how 
they express those ideas. This self-assessment 
spurs them toward new creative endeavors.

Honda’s Specialist Advisors
Provide Guidance
During the program, children are assisted by 
many different advisors, including Global 
Advisors, who not only answer questions but also 
help them broaden and deepen their point of 
view, and Planning Advisors, who help the 
children formulate their ideas in the form of 
research proposals. In addition, Honda’s own 
unique practices are applied to assist with 
brainstorming and idea development. 

We want to help children develop the imagina-
tion to formulate their own dreams and ideas, 
and the creativity to translate those dreams into 
reality. That’s why we created the Honda Team-
based Program. More than 2,200 junior-high and 
high school students across Japan have already 
taken their first step towards creating the future.

Honda Team-based Program Schedule

From experience, discovery—then creation. 

The imagination to dream up an idea;

The creativity to make that idea a reality:

The goal: to unleash children’s curiosity.

Both abilities need to be nurtured.

A fun 3-day course.



13 14

497

702

1,064

5

9

14

2002–03

2003–04

2004–05

Participating
Children

Participating
SchoolsPeriod

Broadening Discovery

Presentation

Editing

Survey

Discussion

Hands-on

Discover the best way to communicate
findings
Question-and-answer session: identify
new issues for future study

Phase E:

Group fieldwork
Organize information for presentation

Phase C:
Phase D:

Hands-on experience in a particular
field of study
Discuss experience and identify
research themes

Phase A:

Phase B:

Conclusion
Stage

Main
Stage

Intro
Stage

DAY 
3

DAY
2

DAY
1

 •The Honda Team-based Program

Nurturing the Dreams
of the Next Generation Honda Team-based Program

A Really Big Adventure
in Three Short Days
The setting for this three-day course is Twin 
Ring Motegi, where an array of learning 
spaces is surrounded by green fields. Children 
are divided up into teams of 10. On Day One 
(Intro Stage) the teams discuss their research 
themes and perspectives. On Day Two (Main 
Stage) they collect information using surveys 
and interviews. On Day Three (Conclusion 
Stage) they present the findings of their 
research. The insights gained in this process 
whet the children’s appetite for more discov-
ery and learning. At the end of the Intro and 
Conclusion stages, they are taught how to 
look back and evaluate their own roles as 
team members, their own ideas, and how 
they express those ideas. This self-assessment 
spurs them toward new creative endeavors.

Honda’s Specialist Advisors
Provide Guidance
During the program, children are assisted by 
many different advisors, including Global 
Advisors, who not only answer questions but also 
help them broaden and deepen their point of 
view, and Planning Advisors, who help the 
children formulate their ideas in the form of 
research proposals. In addition, Honda’s own 
unique practices are applied to assist with 
brainstorming and idea development. 

We want to help children develop the imagina-
tion to formulate their own dreams and ideas, 
and the creativity to translate those dreams into 
reality. That’s why we created the Honda Team-
based Program. More than 2,200 junior-high and 
high school students across Japan have already 
taken their first step towards creating the future.

Honda Team-based Program Schedule

From experience, discovery—then creation. 

The imagination to dream up an idea;

The creativity to make that idea a reality:

The goal: to unleash children’s curiosity.

Both abilities need to be nurtured.

A fun 3-day course.



15 16

Touch the World

Participants

Burkina Faso
Republic of Cuba
Kingdom of Thailand
Tunisian Republic

Hello Embassies Enjoy the Sky!
Period

Reaching More and More National embassies
participating in
Touch the World
(2004–2005)

2002–03
2003–04
2004–05

Approx. 800
Approx. 800
Approx. 800

34
38
47

85
83
87

Nurturing the Dreams
of the Next Generation The H-Kids Project

Rewarding cu
riosity with surprises a

nd delights
.

Children ex
plore other 

cultures
.

Children p
lay freely 

outdoors.

The stage 
is set for

 adventu
re,

and for disc
overy!

We call it the 
H-Kids Proje

ct.

Three Programs of Adventure
and Discovery
Exploring other cultures, running free in the great 
outdoors. These are some of the experiences that 
Honda provides for growing boys and girls with 
inquisitive minds. We want to expand children’s 
horizons, and the H-Kids Project offers a trio of 
programs designed to do just that.

Touch the World
Touch the World is an event that allows children 
to meet and experience other nations and 
cultures. Launched in 1999, the program takes 
advantage of the unique opportunities to be 
found in Tokyo’s Minato Ward, home to both 
Honda headquarters and many foreign embas-
sies. This program has already provided hundreds 
of children with their first introduction to the 
people of some 25 nations. Around June each 
year, Honda Welcome Plaza Aoyama at Honda 
headquarters is the venue for a varied menu of 
events for the whole family. Recent highlights 
include the Mini World Tour, where visitors 
‘travel’ to booths representing nations using 
special ‘passports.’ On stage, performers from 
around the world give live performances.

Hello Embassies
Mounted with the cooperation of embassies 
participating in Touch the World, Hello Embassies 
every summer gives groups of third-, fourth- and 
fifth-graders the chance to visit foreign embas-
sies. Embassy representatives talk about life in 
their home countries and the work they do at 
the embassy, providing a fascinating view into a 
world that few Japanese youngsters ever see. In 
2004–05, four foreign embassies participated in 
Hello Embassies.

Enjoy the Sky!
Held annually in October and November in the 
town of Motegi in Tochigi Prefecture, this 
program lets children enjoy the great outdoors 
while getting valuable experience in teamwork. 
Appointed ‘young rangers’ for the day, they take 
part in fun interactive events and learn how a 
hot-air balloon works. Honda associates act as 
play leaders who guide them through several 
thrill-packed hours of exploration and discovery.
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2004–05 results
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Natural ExpansionMaking nature crafts using forest cuttings, 
driftwood and other eco-friendly materials 
gives children a greater awareness of the 
importance of forest conservation.

Painting stones taken from riverbeds helps 
children take an interest in the flow of rivers 
and the power of nature.

Making natural salt by boiling deep-sea 
water teaches children the importance of 
conserving the marine environment.

Tie-dyeing cloth with dyes made from flowers 
and grasses teaches children the connection 
between nature and everyday life.

Forest Crafts Workshop

Stone Painting

Making Salt Naturally

Natural Dyeing

Nature WagonNurturing the Dreams
of the Next Generation

Nature Wagon
The ocean and the mountains come to town

Opening Children’s Eyes to the Importance 
of the Natural Environment
Why is this flower such a beautiful color? Why is 
seawater salty? Children are filled with wonder 
and curiosity when they have the chance to 
observe the natural world up close—the trees and 
flowers, the ocean’s water, even stones in a river. 
That’s why Honda created Nature Wagon. It’s an 
environmental learning program on wheels—a 
truck filled with natural objects from the ocean 
and the forest. The Nature Wagon travels around 
to elementary schools and community centers, 
bringing nature to the city. The program 
combines talks about the importance of natural 
ecosystems and environmental conservation with 
crafts workshops using natural materials.

Nurturing Independence and Awareness
There’s something about nature that attracts 
children’s attention, makes their eyes shine, and 
puts smiles on their faces. When they need a 
little bit of help, volunteer Honda retirees are 
there to lend a hand, using objects from nature 
to talk about the environment. This casual, 
nurturing interaction helps kids develop skills 
independently and make their own discoveries. 
There are now 127 retirees participating in the 
program—all are motivated by a desire to put 
their years of expertise and experience from 
working at Honda to good use.

•The Programs

Trees, flowers and stones:

nature’s greatest teaching tools.

At the ocean and in the mountains,

children learn to respect nature 

while having fun outdoors.
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of the Next Generation
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First round (1999 onward)

Second round (2002 onward)

Third round (2004 onward)

Spreading Smiles Schools submitting
project proposals

Schools receiving financial
support for projects

The School Environment Challenge Awards (Thailand)

Note: The School Environment Challenge Awards Program lasts about 18 months
from when proposals are submitted to the presentation of the King’s Cup.

Nurturing the Dreams
of the Next Generation

Vying for the Prestigious 
King’s Cup 

Launched in 1999 to mark the 
72nd birthday of King 
Bhumibol of Thailand, the 
School Environment Chal-
lenge Awards gives schoolchil-

dren the chance to present their own ideas for 
conserving and improving the natural environ-
ment in the regions where they live. 

Honda affiliates in Thailand work together with 
Thai government ministries in charge of the 
environment, energy, education, and public 
health to help implement this program. All 
37,336 elementary schools across Thailand are 
invited to submit a project plan. The best plans 
are given financial support, and children from 
the selected schools are given 8 months to put 
their project into action, under the guidance of 
local community leaders. Each project is 
assessed at various stages by panels of judges 
and representatives of third-party organiza-
tions. The best project is awarded the presti-
gious King’s Cup.

Sincere Efforts to Build a Better Future 

So far, a total of some 3,000 schools have 
submitted plans and 540 have received 
financial support for their projects. The 
students at these schools are taking a serious 
interest in environmental conservation, learn-
ing the satisfaction of putting their own ideals 
into practice and watching the results emerge. 
These children are Thailand’s hope for the 
future, and their projects are blossoming.

The children’s energetic action, supported by 
Honda’s long-term engagement, is helping to 
raise awareness among local communities, 
parents and local government organizations 
about the importance of sustainable solutions 
to environmental problems. The School 
Environment Challenge Awards project has 
now become the largest environmental action 
program in Thailand. Honda is eager to make a 
positive contribution to Thai society, and to 
that end, we will continue to encourage 
grassroots initiatives that raise broader aware-
ness of environmental issues.

Vying for the Prestigious King’s Cup 

Launched in 1999 to mark the 72nd birthday of 
King Bhumibol of Thailand, the School Environ-
ment Challenge Awards gives schoolchildren the 
chance to present their own 

Children caring for the rivers and the soil;

children caring for the future.

Small children tackling big problems,

learning to protect our environment.

Youngsters building a brighter tomorrow.
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774 total

Dates
Venue
Attendance

Participants

October 2 and 3, 2004
Twin Ring Motegi
484 teams,
approx. 2,500 individuals

Making Things With Your Own Hands

2004 Activities

2004–05 Activities This hands-on learning program has been held since 1999 alongside 
the Soichiro Honda Cup Honda Econopower Race. Featuring 
workshops on assembling and driving Ecorun cars and EV carts, 
building engines, as well as making cardboard crafts and even the 
local ceramic pottery known as Motegi-yaki, the program gives 
youngsters the chance 
to experience the fun of 
making things in a 
relaxed, informal 
setting.

• Soichiro Honda Cup Honda Econopower Race 

Protecting
the Global Environment

For Honda, environmental conservation

starts with the harmonious coexistence of local communities with the environment.

Since 1976, Honda has endeavored to foster native woodlands

by planting indigenous trees near factories across Japan

through a program we call the Furusato no Mori, and acted on our philosophy 

in the context of programs that range from local conservation efforts

to protect woodlands in nearby watersheds to an afforestation project in China’s Korchin 

Desert. We believe in actively supporting environmental programs

as a way of providing Honda associates with opportunities

to gain valuable volunteer experience.

Nurturing the Dreams
of the Next Generation

This year’s theme: How far can you go on one liter of gasoline?
At the Soichiro Honda Cup Honda Econopower Race, cars loaded 
with the latest technological innovations push fuel efficiency 
beyond normal limits. It’s a competition showcasing enterprise, 
teamwork and creativity that attracts teams of students, office 
colleagues, and even parents and children from all over Japan. The 
race draws attention to the issue of how we as a society are using 
our earth’s limited resources. The numbers of overseas participants 
is increasing every year—in 2004–05 Thailand’s A.T.E. School team 

hit the 1,917.746 km/liter mark 
using a 125cc engine. With the 
best result out of the 484 
teams competing, the Thai 
team was the first-ever 
international team to win
the competition. 


